
Infant and Child

PROGRESS ON OUR SUGAR COMMITMENT
We are well ahead of our March 2024 commitment, with 90% of our portfolio of routine infant, follow-on 

and young child formulations (collectively 0-36 months) fully compliant with our sugar commitment.

Regional Progress One Year On

Our overall progress is very positive, we are on 
track to deliver:

• Europe is 100% compliant to our sugar   
 commitment for all formulations 0-36 months,  
 well ahead of timeplan

• Asia, including India & Sri Lanka have 90%   
 compliance for their formulations 0-36 months

• North America have 92% compliance for   
 their formulations 0-36 months

• LATAM, is on track with 65% of their formula-
tions compliant to our commitment, however still 
on track against original timeplan

While we are working hard to change our 
formulations to match our commitment we are 
also committed to adhering to global and local 
regulations, nutritional science guidelines and 
internationally accepted best practice to ensure 
optimal nutrition. 

We will continue to measure 
and report our continued progress against the 
commitments publicly on an annual basis. 
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2021 PROGRESS 

REGIONAL PROGRESS ON ROUTINE FORMULATIONS 0–36 MONTHSOUR COMMITMENT

In 2020 we committed to the following by 
March 2024 on our routine portfolio:

Lactose as the only carbohydrate source in infants’ 
formulas from birth to 6 months of age

Lactose as the preferred carbohydrate source in follow-on 
formulas and young child formulas from 6 to 36 months of age

To not use sucrose and/or fructose as a carbohydrate source in infant, 
follow-on and/or young child formula

We will continue to measure and report our continued progress 
against the commitments publicly on an annual basis. 

For more information on our portfolio of well loved brands, our 
Infant and Child Nutrition Pledge and our Breast-Milk Substitutes

(BMS) Marketing Policy, please visit 

Stage 1 and Stage 2 largely completed, focus is on Stage 3

Please click here to read our commitment 

www.reckitt.com

https://www.reckitt.com/media/8499/ifcn-sugar-commitment_1-october-2020.pdf
http://www.reckitt.com

