
A good sta� to 2016: 
on track to meet full year targets

Q1 2016 RESULTS

Balanced growth: 
developed v developing

Driving Growth – Highlights

+10%*

+3%*

+3%*
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ENA (Europe No�h America)   

Food
DvM (Developing Markets) 

Growth driven by 
Scholl, Durex, 
Gaviscon, Strepsils

Growth driven 
by De�ol, 
Harpic, Finish

Growth driven by 
Air Wick, Vanish

*Like-for-like growth excluding the impact of changes in exchange rates, 
acquisitions, disposals and discontinued operations.

**Supplemented by pa� of the remaining Project Supercharge efficiencies 
and excluding the impact of exceptional items.

Total revenue
for Q1 

£2,303m
+5%*

65%

4%

31%

LFL net revenue 
growth +4-5%*

Moderate margin 
expansion**

On track to meet 2016 targets

Original
Lozenges

ENA: 

£1,496m
DvM: 

£719m
ENA
+3%*

DvM
+10%*


